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Introduction: What is voice, and why is it important?

Distinguishing between point of view, style, and voice:

Point of View

All the attitudes, 
experiences, and 
influences that make you 
uniquely you. POV may 
include your mood or 
environment at the time of 
a particular writing.

Style

Style is usually dictated 
by the intended audience 
and the purpose of the 
writing. Style is made up 
of sentence structure, 
diction, organization, 
transitions, and 
punctuation.

Voice

The unique way a writer 
puts his or her words 
together. It’s the rhythm, 
the sentence structures, 
the word choices, and the 
particular way of 
expressing oneself that 
helps the reader “hear” 
the author in his or her 
head while reading.

Voice is in some ways the combination of point of view and style. All three overlap, but 
they are in fact different concepts. Keeping these concepts in mind as you refine your 
blogging voice will give you more control over your messaging, which will in turn lead to 
more reader loyalty. If they feel like they “know” you, they will interact with you more and 
SHARE your content more with others (the Holy Grail of relationship-driven content).

SAMPLE 1: DAVE BARRY
http://www.miamiherald.com/2012/02/12/963637/the-source-of-americas-discontent.html

SAMPLE 2: SETH GODIN
http://sethgodin.typepad.com/seths_blog/2012/05/digital-analogs-are-no-longer-sufficient.html

SAMPLE 3: JENNY LAWSON (“THE BLOGGESS”)
http://thebloggess.com/2012/05/if-its-thursday-this-must-be-north-carolina/
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Tips for Developing Your Own Distinctive Voice
• Write quickly to let your natural rhythm and style of expression to take over. Don’t 

overthink things on the first draft. You can tweak sentence structure and word choice 
later, just be yourself as you get your ideas on the page. Hear yourself talking, and 
your readers are more likely to be able to hear your voice as well.

• Imitate your favorite writers (bloggers, columnists, authors). Try their style on for 
size and strut around in front of a mirror for a bit to see what works for you. Take the 
parts that fit your voice and move on to the next writer. Soon, your own voice will 
begin to emerge, synthesized from the best of what you love.

• Change your “clothes.” Imagine that your voice is like clothing. You carry yourself 
and express yourself differently when you’re wearing a little black cocktail dress and 
platform heels than you do when you’re in your favorite jeans and a faded t-shirt, but 
you’re still definitely YOU. Write an interesting anecdote from your life in your “blue 
jeans” voice. Then try it again imagining that you’re wearing a business suit and your 
reader is as well. Then do it again “wearing” something else in your head to gain 
control over your voice. (I don’t want to know if you do this naked.)

• Dissect your own writing. Read things you’ve written in the past and deconstruct 
them as if they were written by a stranger. What are your written “tics,” the things 
you do over and over without thinking about it? Do you use rhetorical questions a 
lot? Do you make rhythmic lists often? Do you use hyperbole or clichés or 
metaphors in your writing? Write down your top five written tics and refine them. 
Make a mental note to use them more consciously and deliberately in the future. 
(Analogy: If giant, dangly earrings are your thing, and people know you as the “giant 
dangly earring lady,” go with it!)

• Visualize your target audience. Create a Persona, just as marketers do, to better 
understand who will respond best to your content, style, and voice. Imagine you are 
writing directly to this composite character when you blog. Sometimes it works to 
write to your best friend or your mom. Other times you need to come up with a more 
generalized persona who is a blend of many types of readers so that you can appeal 
to as many of them as possible at once.

• Save dramatic changes in voice for special occasions. Pulling a full 180 on your 
audience can really have an impact once they’re comfortable with your “normal” 
voice. It’s jarring, and it will get their attention. 
(Example: http://thebloggess.com/2012/04/depression-lies/ )
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NOTES
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